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READ PAGE 4 
AND DO YOUR 
STUFF! 
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Publix Theatres Corporation, 


MANAGERS LAUD PLAN 10 EXTEND 
SCOPE OF SHOWMANSHIP SCHOOL 


The proposal of “Publix Opinion” to publish a sketchy “cor- 
respondence course’’ in each issue of the paper, based on the 
Curriculum of the Publix Training School for managers in New 
Work, is receiving enthusiastic approval, according to Harry 
Marx, General Director of Theatre Management. 


| Last week’s “Publix Opin- ri 
ion” outlined the plan and| Wrist Watches Out 
Wrist watches will have to be 


Stated that Mr. Marx was wil- 
ling to permit the effort and ex- eet ae ce agers eo 
pense involved in the prepara- ee a ee 
tion of such articles, providing like ee a backs 
enough managers of Publix] duced. 
theatres and executives, asked 
him to do so. He was unwil- 
ling to take a chance on autho- 
Tizing it, unless a definite and 
Strong demand existed to en- 
dorse the value of the idea and 
Service. 
| Since publication, however, 
he has received hundreds of let- 
fers from theatre managers| 
Who promised to use the arti- 
les as a basis for weekly show- 
Manship instruction for junior| 
executives in their theatres. 
Many Promises 

"One of the amazing things 
this situation has developed is 
the fact that executives either| 
answered in the affirmative, or 
not at ali. All of the letters | 
fave, request the articles. 

*t cannot understand why 
€veryone has not written, ex- 
pressing their opinion one way| 
or another. | 
The request was definite) 
enough, if that issue of “Pub- | 
- lix Opinion” was read at all. | 
| The following is a monthly| 
rect from Mr. John F. Barry,| 


irector of the school, and au-|} 
Hor of several highly import- 
ant books on showmanship. 
he report gives a general idea 


onths more to go, after which 
ther class will be selected. 

Mr. Barry’s Report: 

| Since my last memorandum to 
| OU covering activities at the 
y. lagers’ Training School, the 
hedule has included the follow- 


Now for the newest ‘‘last word’’ 
in theatres! 

The Brooklyn Paramount, new- 
est jewel in the Publix string, is 
scheduled to be the Thanksgiving 
Day gift to theatregoers of the 
fourth largest city in the United 
States. 

The theatre, which is in a huge 
office building, has an exception- 
ally fine location. It will seat 
about 4,000 patrons, and will re- 
semble somewhat the interior of 


In the work-shop here, the 
have built wings, flippers, 
larency frames,a moon box, 
hunder sheet, a face-ograph, 
Epiece columns,.etc. They have 
30 worked with Craftex, cover- 
d coloring the proscenium 


anel ; PY. ” 

Orhe ean inle was |the Tivoli snenire hi, BBs 

0 prep 3 e|the ‘“‘Paramount WU , , 
9 prepare them for the use of tee ne Michigan’ in Detrolt: 


Gecorative material which The architectural firm of C. Ww. 


George Rapp made the plans 
ne te d theatre, and 


the use of |for the building an 
ey eas Ded by | they are being executed under i 
Bf ic theatrical guidance of Fran 


jieal instruction given by ex- 
from the company, who are 
jar with the decorative pos- 
ies of Craftex. 

(Continued on Page 7) 


Cambria, and Charles C. Hamil- 


tor 
Mr. Hamilton, 


construction forces 


head of Publix 
declares that 


0 


The Official Voice of Publix 


Paramount Building, New York,. 
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A SMASH = 
YOUR THEATRE 
BOX-OFFICE 
—OR DEATH!!! 5 


Two Paramount News-reel 
cameramen with Commander 
Byrd’s Antartic Expedition will 
be the only _ photographers 
aboard. 

If they live, they'll bring 
back a box-office wrecker! 

If they do, is it worth a cheer 
from you, and your staff? 

If you, think so, give the 
cheer nuw! 

Let it ring in their ears if 
despair is ever near them! 

Read PAGE 4—and 
show your colors! 


= 


Sail 09H 


Cambria “Doing” Brooklyn Theatre 


the “Brooklyn Paramount.” 


the theatre will have the benefit 
of all of the experience of build- 
ing the Paramount, and all of the 
mighty play palaces in the Publix 


chain. 

Scientific development in mod- 
ern construction, engineering, 
seating arrangement, accoustical 
perfection, and visual excellence 
are combined to a degree of per- 
fection in the new Brooklyn Para- 
mount theatre that takes prece- 
dence over all present theatres, 
anywhere in the world. 

“In building this theatre, the 
knowledge that talking pictures 
would soon be actuality, was con- 
stantly before us. This theatre is 
a good dozen years ahead of its 
time. It is equipped so that even 
if the television becomes an actual- 
ity, this theatre could accommo- 
date it with but trifling changes.” 


Frank Cambria, whose theatri- 


HAAN 


preartinat 


Week of September 8th, 1928. 


SCHOOL EXTENSION PLAN WINS 


ING BETWEEN THEATRE PUBLICATIONS 


Duhlix 
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IDEA-EXCHANGE 


Discussing the subject 


illuminating observations. 


Frank Cambria, studying various beauty plans for the newest Publix theatre— 


cal experience and genius for 
beauty, has placed him in the fore- 
front of theatrical producers for 
the stage, is. equally gifted in the 
art of theatre decoration, and this 
phase of the development is in his 
charge. Mr. Cambria is responsi- 
ble for the beauties of sculpture, 
paintings, color harmonies, and 
hangings in the Paramount thea- 
tre, in the ‘‘Michigan,” in the 
“Metropolitan” in Boston, and all 
of the Balaban & Katz theatres 
in Chicago, as well as a great 
many more theatres in the Publix 
chain. 

While the artisans are complet- 
ing their work, Mr. Cambria, with 
cut-out paper models of the thea- 
tre, built in small-scale, is ex- 
perimenting with new and odd 
lighting arrangements, tapestries, 
and other ideas that will add to 
the pleasure of the theatregoer. 


URGED BY 


MR. DEMBOW FOR CIRCUIT 


of the exchange of “good 


ideas” in Publix, and the effective economy of getting 
collective benefits of a great many experienced show- 
man-minds, Sam Dembow, Jr., Vice-president Executive 
of Publix Theatres recently offered some exceptionally 


_ He was engaged in a conference of Home Office and 
Field Executives gathered in his office for consideration 
of many of the circuit problems. 

His remarks are published by “Publix Opinion” for 
the benefit of everyone within Publix. 


“Many of the Publix theatres, 
particularly the de luxe thea- 
tres, issue programs, house or- 
gans, service-bulletins, or mag- 
azines,”’ said Mr. Dembrow. 


Getting Full Value 

“The cost in effort and 
money to produce these, is con- 
siderable, but the benefit the 
theatre receives is much more. 
However, there is a way in 
which this value can be enor- 
mously increased to Publix, at 
no additional cost. 

“That way is to get a mail- 
ing list of the theatres issuing 
such publications, and. ex- 
change copies. Thus progres- 
sive ideas that are effective in 


‘one theatre will have a chance 


to live and benefit other Publix 
theatres, instead of merely be- 
ing “one-time” ideas. 

“Tf copies are sent to the 
Editor of Publix Opinion, an 
‘exchange’ list of those desiring 
same, will be compiled, and 
published in Publix Opinion so: 
that each theatre can mail out 
its own ‘exchanges.’ 

“The Editor wants to be 
placed on the mailing list of alt 
such publications, so that ‘Pub- 
lix Opinion’ may re-print any 
such ideas that have possibili- 
ties for effective duplication. 
Home Office and Field Execu- 
tives should be on the list, too. 

Many Publications 

“Among the theatres now 
‘publishing such organs, are: 
‘Rivoli, New York City; ‘Par- 
amount, New York City; ‘Ri- 
alto,’ New York City; Balaban 
& Katz-Publix Theatres in Chi- 
cago; Skouras-Publix Theatres 
in St. Louis and Indianapolis; 
Finkelstein & Rubin - Publix 
Theatres in Minneapolis terri- 
tory; West Coast Theatres; 
and the Blank-Publix theatres 
in Des Moines and Omaha. 

“In all cases, these publica- 
tions are either self-supporting 
and turning in a neat profit to 
the theatre’s. ‘Staff Fund,’ or 
else they are mimeographed 
service-staff publications pro- 
duced at no cost and by. off- 
duty time of the theatre organi- 
zation. 

“These house publications. 

(Continued on Page 7) 
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E-UP CH 


Riviera Theatre Gets Coin 


And Ads On 


Advertising and publicity tie- 
that get money for the box office 


ups with a theatre or attraction 
or good will, without sacrificing 


public respect for the attraction or institution, have been effectively 


and profitably worked out in mat 
plugs.” 

The famous ‘‘Paul Ash Sundae”’ 
in Chicago, which Oscar Doob: 
(now of Kunsky- 
Publix in De- 
troit) and Benj. 
H. Serkowich, ef- 
fected with: the} 
Walgreen Drug} 
Stores in Chicago, 
got several nalf 
and quarter page 
display ads and endless store and 
window exploitation for the jazz- 
master and other Balaban & Katz} 
attractions several times weekly 
for nearly a year. Thus valuable 
ticket-selling propaganda was pro- 
jected at no cost, or loss of thea- 
tre-respect. And Walgreens sold 
nearly a half-million dollars worth 
of “Paul Ash Sundaes,” and the 
B. & K. box offices profited pro-| 
portionately too. 

Now Archie. Baley 
Watts Advertising 
House Manager, respectively, of 
the Omaha ‘Riviera’ theatre, 
have worked out an ice cream tie- | 
up. along similar lines, with the} 
Harding Ice Cream Company of | 
that city, which rivals the Wal-/| 
green Tie-up. 

Theatremen will do well 
study both campaigns, for they | 
can be duplicated in your city. | 
The Walgreen Campaign will be 
published soon. 

You don’t have to give up 
screen credit. And you don’t need 
to let your actors ‘‘plug”’ a prod-| 
uct on the stage. 

You merely have to be thoroly | 
sold YOURSELF, on the truth} 
that your theatre and your mer-| 
chandise is the one thing in your | 
town that ALWAYS gets 100 per| 
eent of the population’s cheerful | 
attention. 
that and know, why you can easily | 
make any merchant or manufac-| 
turer believe it. 
When he believes it, he’s smart | 
enough to know that if, he associ- | 
ates his unromantic, dull, com-| 
monplace commercial product with | 
the flashy, adventurous, romantic | 
lure of your theatre, he’s doing | 
some smart and effective advertis- | 
ing. You merely permit him to be| 
smart. Let HIM advertise. 


STUDY the 

j layout of ads 
and cards on 

page 3, and 

REPEAT 

THIS STUNT! 


manager and 


to | 


{happened in the Ice-cream tieup 


lpaign on the Harding Riviera 


and Harry / 


| 6. Five 


If you thoroly believe | 


He} 


ny cities, without cost or “screen 
ages ee A oe ee ee 


chump, knew a good thing when 
he got it, and he did the rest. 
Baley and Watts knew when to 
‘Jet go,” and being good show- 
men,—they did. 

Here is a list of the things that 


in Omaha: 4 
Attdched please find detailed 
report covering Advertising Cam- 


Package, copies of most all med- 
iums of advertising used on this 
campaign are inclosed, also pic- 
tures of stunts pulled. The fol- 
lowing is a copy of the working 
schedule followed by Hardings for 
week ending July 14th, one week 
preceding the introduction of the| 
Harding’s Riviera Package, 


1. Five Salesmen calling on 
all Harding dealers, city 
and country. 

2. Twenty inches paid adver- 
tising in the Bee-News 
July 9th. 

3. Half columm story written 
by Baley in Bee-News July 
9th. 

4. Ten inches in Bee-News |} 
July 12th, carrying ‘cut of 
Riviera. 

5. Thirty 


inches in World- | 

Herald July 12th. ; 

inches in “North 
Omaha Booster.” 

7. Five inches in Benson 
‘“Times.”’ 

8. Twenty-five thousand Post 
Cards mailed out July 10th. 

9. Banners, five feet by eleven 
and a half feet on Harding 
big route trucks. (50 
trucks) 

10. Facsimile cards of wrap- 
pers in windows and on 
fountains of all Harding 
dealers, drugstores, etc. 

11. Special letter to all Hard- 


} 


ing dealers telling story of | 


the Riviera Brick and sug- 
gesting they get some water 


color, put the story on their 


windows and that they tele- 
phone their charge list in 


spare time and recommend 


sales. 


12. Free publicity picture run | 


| 


THE OMAHA BRE-NEWS, MONDAY, AUGUST 13, 1928. 


Splash! Now There'll Be a 


“Paul Spor, those kids 
down there, standing in 
the grass, have got to. 

| havea wading pool, and 
Pll give $5. as a start- 
er,” said Bobby “Uke” 
Henshaw. 


: 


.. former Omaha boy. 


vest of the money.” 


Rn enees aerneteentinpasn peenerismeas 


Batre. 


Fh ee 


“es 


perm 


is 


get one. 


Here’s a little stunt that could be used with personality leaders elsewhere. “ 


The Whaopee chib is an organization L . 
and Saturday they made Paul's promise good; they pledged themselves to raise #200 which contractors said would be re- 
& «wuired to build a first class wading pool, Pe sene gate 
4 Mrs. A. A. McGraw, superintendent of the institute, has dreamed for ten years of having a pool for 
they can get some fun on hot days, and new her dream is to become a reality. The Omaha Bee-News has beep appointed tug 
E todian of the fund by the Whoopee club, and both want to se@ the pool built this year. 
The Whoopee club was organized this spring, and its cree 
problem, but they have pledged themselves to see that it is carr m. 
They can’t do it all, so avy contribution addressed to the ‘* Whoopee Club Wading Pool fund" in care of The Omaha Bee- 
Nowa will be gladly received, and all contributions will be acknowledged. . 
Bobby Henshaw is the gra 
4 adopted sun, and vitally interested in t 


“ 
? 


ILLS 0 


THIS BUILDS LASTING GOOD-WILL FOR 


EVENING EDITION 


Wading Pool for the Kiddies = 


Tiny kiddies at the Child Saving Institute are going fo be able to realize one of the dreams of elildhood—a wading 3 


pool where they may splash about in the hot devs during, the summer. and it is atl, due to the impulse of Bobby “ Uke’ 
~ ‘Henshaw and Paul Spor of the Riviera who visited the institut ¢ last week to entertain the homelens ones. 
“By gosh, Paul, these kids ought to have @ wading pool, in stead of having to wade in grass.” 


declared Uke,"” whe is a “ad 


“Say, you're right, sure enough,” returned Paul. 
“Well, I'll give five bucks toward it,”’ said Bobby, 
“PI do five times that much, I'll give $25,” raised 


Paul, ‘and more than thet, I'll see that my Whoopee club raises the 


of 2,000 Omaha boy s and girls whom Patil entertains at the Riviera every uve weeks, 


her kiddies se that 


d is ‘Spread Happiness."’ The. wading pool is theie first big 


ied through, and The Bee-News is right behind the 


ndson of Harry Henshaw who founded the Henshaw hotel, and was an Omaha boy, Paul is an 
he welfare of Omaha youngsters. Henshaw appearcd on the bill at the Riviera last week. 


fe as 2 


No moré wading m the grass atter tnis nensen tor tacse Aomeless babes at the Child Saving institute, if the 
Whoopee club and The Omaha Bee-News can sane $200 in contributions for a rcal up-to-d. ¥ 


late wading pool. Mrs. 


A. McGraw, superintendent, shown holding one of the kiddies, hes wished fot # pool for 10 years, but couldn't 


—t 


The Bee-Ni 


it up and my main worry now is to get some follow ups,” says Archie Baley, advertising manag 


Omaha Riviera. 


“It’s tough when they ask you if you have any stories today.” 


Incidentally, 


necessary to pry loose $25. Stage announcements or the Kids Club raises the coin! or the cho 
it on the streets as a “Tag Day" gag. $ : 


| Flirt” were paid for by Harding 


and copy supplied by the theatre. 
“Pictures of Harding trucks in- 


closed, banners ‘carrying current | 


attraction changed every Friday, 
this is taken care of by Harding. 
;Samples of Window Cards in- 
lelosed, these are placed in all 
dealers, city ana country covering 
a radius of about 100 miles around 
|Omaha, announcement of Sound 
| Pictures in box at bottom of card 
—this is covered by our advertis- 
jing man every week in the city 
dealers. This gives us about 120 
to 160 window displays that we 


| 
| 


Ba. 


(Corrected. to September 1, 1928) 


UNIT HOUSE MANAGERS AND PUBLICIT 
DAVID J. CHATKIN, District Manager — 
Publicity Man Theatre ' 
Home Office Paramount Ni 
Lou Goldberg Olympia New Hi 
Vernon Gray Metropolitan Be 
Cc. B. Taylor Buffale Buffalo 
Frank Cassiday Minnesota Minnea 


Manager 

E. T. Leaper 
Geo. Laby 

J. C. MeCurdy 
Vincent McFaul 
Ed. Smith 


de 
7 


P A : Pp ok: 
has to do it anyway to survive. | in Bee-News |would not have otherwise, we are (Not open yet) aramount Brooms 


You merely give him an idea that 
is better than the commonplace 
ones he usually has. 
ideas are flops, and he knows it. 


When Paul Ash heard that Wal- | 
green had sold $500,000 worth of | 
ice-cream sundaes, he howled and | 


moaned like a Siberian mother- 


wolf mourning for its lost young! | 
He wanted to GET PAID for the} 
su did} 
And | 
Messrs. | 


use of his name. And 
Messrs. Doob and Serkowich. 
they were CORRECT! 
Serkowich and Doob nearly broke 


their legs, trying to collect for| 
Paul’s name,—and split with him, | 


for their own benefit. It couldn’t 


be done, however, because the deal | 
had been made gratis before the} 


phenomenal success developed. 


Many Advertising Managers and | 
House Managers hold themselves, | 


their theatre, and their organiza- 
tion, and their attractions too 
cheaply. As a matter of fact 
there is 
Anytime substitution for the bet- 
ter can be made anywhere along 
the line, it unquestionably will. 
So if you believe that, you should 
sell yourself, and the success-pos- 
sibilities you are surrounded with. 


Elsewhere in this issue is a lay- | 


out of ‘the 22 
that Archie 


items of printing 


Watts got the Harding Ice Cream | 


Company to pay for. Baley and 
Watts wrote the copy, you’ll note 
—-and wisely, that’s all they did 
"The Iee Cream gent, not being a 


Most of HIS | 


none better anywhere. | 


Baley and Harry} 


Wednesday 
and World Herald 'Thurs- 
day showing group picture 
of Riviera cast eating Ri-| 
; viera Cream. 

13. Parade of Harding Trucks 
with banners and members 
of the Riviera cast to- 
gether with photographs 

_ and free publicity. 

14. Ten inches in South 
Omaha Sun. 

15. Miscellaneous and novelty 
advertising carrying Riviera 
srick, 

16: Visits to Hospitals, ete., 
with Paul Spor and some 
members of Riviera cast 
giving samples of Riviera 
Brick to patients, with at- 
tending publicity. 

In explanation, Mr. Baley says: 

“Two weeks in advance of the 
introduction of the Riviera Pack- 


jage Mr. Watts carried a short 
| teaser trailer on screen, this the 
theatre paid for. Samples of Post-| 
Cards mailed out by Harding in- 
closed——copy for this was made up 
by Adv. Mer. of the Harding 
Cream Co., also samples of Fans 
which were gotten out by Harding 
jand copy for these were made up 
by the Cream Co., you will notice 
| there is something left out on this 


mailing stickers to dealers out of 


the city limits every week and the | 


Harding Cream Co., is urging the 
dealers to keep these up to date. 


“Three empty cartons were 
mailed to Arch Reeves at the 
Paramount Studios. I asked him 
to have pictures of some of the 
stars taken with the Riviera Pack- 
age, this was done very nicely and 
we received very good service on 
same, Mr. Reeves sent negatives 
and Harding’s have had about a 
dozen prints of each of five stars 
made, these will be placed in news- 
paper ads and choice window loca- 
tions. Am inclosing one finished 


print and other pictures unmount-| 


ed, note at the bottom of card—- 
‘appearing in Paramount Pictures’ 
is printed on all cards, this was 
promoted gratis thru the company 
who handled all printing on the 
Riviera Package Wrapper . and 
cards. We are waiting for a photo 
of Clara Bow, when this is re- 
ceived Harding will have about 
five or six dozen prints made up 
and delivered to their dealers, we 
will also get a break in the papers 
with this using a catch line— 
“The ‘IT’ girl finds the Ice Cream 
with It.” We possibly could put 
some of the other pictures in the 


—the Fan, we have been sup-|Papers but the Advertising Mana- 
plying copy for most of the ads| ser of Harding’s wants to hold off 
and other things used, tear sheets | until we get the one of Clara Bow. 
jfrom both daily papers inclosed, At the present time Harding is 
Ads earrying current attraction at | getting out 25,000 Post Cards on 
| the Riviera — ‘’'The Magnificent| Richard Dix in ‘Warming Up’ 


) 
| 
) 


Paramount Toledo 
Hippodrome Buffak 

MILTON FELD, District Manager fh 
Jack Shelley Denver 
Archie Baley Riviera 
Lionel Wasson Capitol 
Gene Finley . Palace 
R. BE. Armstrong Worth 
Robt. Kelly 
L. C. Furman 
Martin Anderson 
Jack Chalman Howard Atlanta — 
John Smith Keith's Geor Atlanta — 


PARTNERSHIPS 
Detroit | 


*John Carr 


Arthur Baker 

H. B. Watts ; 
Nate Frudenfeld 
Ernest Morrison 
Raymond Jones 
Wm. O'Hare 

Cc. B. Pincus 
Sidney Dannenberg 
Robt. Hicks 

*C. R. Eggleston 


Alabama 


Geo, Trendle 
Spyros Skouras 
Joe Fraser 

A. E. Chaddick 
jus Eysell 
Chas, Kutzman 
John Balaban 


Osear Doob Michigan 
Reeves Espy Ambassador St, i 
Geo. Tyson Indiana ~ Indi ap 
Maurice Barr Saenger a rl 
Robt. Doman Metropolitan Los Ang 
Frank Whitbeck Granada San Fra 
Wm. K. Hollander Chieago-Tivyoli-U 
Ch 

LOEW HOUSES 
Junior McGeehan Century | 
H. H. Maloney’ Allen 
Chas. Winston Ohio 
Livingston Lanning Wm. McGrath Penn 


Manager Sam Rubin Palace 


*Hippodrome and Keith’s Georgia are yau 
division, 


HM, F; Kingsmore 
W. A. Haynes 
E. J. Melniker 


deville hou 


also announcing the Sound effects | Will forward them as 
and that they will be a permanent |receive same. 
attraction at the Riviera. I will| ‘We are ma 
forward samples of these as soon] Children’s Ho 
as we get them, | week, . 

“Ads from the weekly papers | Bee- 
namely the Benson Times, South |the — 
Omaha Sun and North Omaha|§ 
Booster have not been received 


idy This!! 


(Continued from Page 2) 


od newspaper publicity for both 
Riviera Package and the cur- 


“In preparing for the introduc- 
on of the Riviera Package, Hard- 
-ing’s had 25,000 wrappers printed, 

letter was sent out about one 
eek before newspaper advertis- 


fter to all Harding Dealers, be- 
re the Campaign was started. 
Hardings figured they would 
about seven or eight hundred 
ks, but on the first order to 
plant department, 500 gallons 
P Riviera Ice Cream was ordered 
de. Dealers began to call in 
[the order was increased to 800 
ons—before they were through 
. had made about 1500 gal- 
The actual count on bricks 
the first week was 5,970. 
he following is a check on the 
arding Cream Company’s busi- 
ss taking the same days a year 
and the first week the Ri- 
era Brick was on the market. I 
ve been asked by Mr. Eldridge 
keep these figures confidential 
far as this report; 

The increase in Brick busi- 
ess over last year-—same 


Vass b aes 63.3% 


day .......... 50.5% 
78.9% 


“a total average of 69.1% 
nerease over last year. 
Yes, they are all hopped up 
r this stunt.) 
Fou widl note that all adver- 
ising mentions a ‘Ticket in every 
tkage,’ during the introductory 
these tickets were honored 
day,—Every Package will 
id a ticket which will be good 
Monday until Sept. Ist. This 
‘done to see if the stunt was 
y value to us. We should 
fair check on this next Mon- 
- Harding pays for the tick- 
of course: Hardings are very 
s to build up our Monday 
less and they have expressed 
of making this so big that 
rill have to extend the time 
it or rather day limit to Mon- 
ry and Tuesday, Mr. Eldridge 
“that the ticket in every 
e is the biggest selling 
in the stunt and is very 
us to continue along this 
He has said he will spare 
mg to put this over so 
should be some good adver- 
for the theatre in the fu- 
and this comes right at a 
; when we need it most—-on 
nstallation and introduction 
und pictures at the Riviera. 


e-Made Lobby 
Posters Attractive 


alace Theatre, McAlester, 
does not boast the serv- 
a poster artist, but that 
’% keep Manager Edna M. 
from arranging attractive 


rquee was made of beaver- 
The head illustration is cut 
a 24 sheet and the letters 
Iso taken from 
Letters are cut 
d then pasted upon the 
oard background. 


started—this was purely a pep| 


isplays. A huge sign on. 


PUBLIX OPINION, WEEK OF 


SEPTEMBER 8ru, 1928. 


Do It Yourself Before Your Competitor Hears About It!! 


ee a 


Read the j ; 
fF tile accompanying article to learn how this smashing ticket-sal | 
iGo iene ; smashing et-saie promotion plan, and 
ee hae os campaign can be accomplished by you! Study the specimens of 
5 . . . ‘i % M : : 

Padlerga ae (ge publicity stories, free window-cards and_ bill posting, and free 

mail, e obtained by you! Show it to your ice-crea tur rend! 
And give a cheer for Archie Baley and Harry W’ gti ohh ele g 

oy « arry Watts, of the Omaha Riviera Theatre! 


HARDING CREAM CoMPaNny 


To our Dealeres’” 


¥ 
Of couroe, we xnew tha Hiviora Packs 
ie i clago Ice Craac eo 

be a muscens = a tie ruccens. it help itv A sixty ees 
ticket in every einglo paciego, oy Of This ona of tha finest 
lochs of pace ico craan cut in tho Unitad St:toa. Thro 
fav, wnumucl, porticulerly dolictoue f la o up ina atrikt 
deautins) color cobiretion, fi divin Paper emt ie 


Tnie Vickot In oach packare wns, of 

sairse, for tho opm= 
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to the 

Riviera Theater 
with every 
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write a letter to Mr. Dem- | 
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PUBLIX BACKS CA AE ERA 


Vice President of Publix,—and ve Dembow’s reply, tell the spike 


The letters are pe 
on this page. 


What You Do 


. When you've read them, 
you'll doubtless let your 
imagination carry you into 
that home where a dry- 
eyed, smiling wife and her 
children bravely bade God- | 
speed to husband and! 
father—a man, one of us— 
who is going out to face a 
horrible death if necessary, 
in order to give Paramount 
a sensational film for Pub- 
lix theatres. You'll say, | 
“My God! What bravery! 
No wonder we lead the in- | 
dustry, with such men in| 
it!’ And when you say | 
“WE,” you’ve quietly but | 
surely enlisted yourself in| 
the cause that today is| 
thrilling the whole world— | 
and will thrill it again as| 
it never before has been, 
thrilled, when the Byrd) 
Antarctic Expedition re- 
turns with the exclusive’ 
Paramount pictures two, 
Paramounteers are going to | 
make for Publix theatres— | 
if they return at all! | 


Your Pledge 


When you 
Wobber's letter asking for | 

“an even break” and a bit} 
of “advance encourage-| 
ment” to men who stake life | 
and family against a pos-| 
sible exclusive attraction | 
for your theatre, you will | 
back up the pledge Mr. | 
Dembow made for you. | 

You'll do more. You'll| 
bow, if you have red-blood, 
or if you’re a showman, and 
you'll tell Mr. Dembow to 
pass the word on to those | 
Paramounteers that they’re 
carrying your best. wishes 
and solemn promise to back 
up their effort when they 
get back. You'll tell them 
that their dauntless courage 
and sporting showmanship 
is taking you with them 1n- 


| 


read Mi 


PUBLIX PLEDGE TO 
A BRAVE MAN—AND TO 
HIS BRAVE WIFE! 


August 3Ist, 1928 
Mr. Herman Wobber, 
Paramount Famous Lasky Corp., 


San Francisco, Calif. 


My dear Herman: 


I enjoyed very much your letter of August 17th, in 
which you so graphically described the departure 
of Joe Rucker. : 

No one, who is a loyal Paramounteer, can refuse 
to pledge his whole-hearted support to one who is 
showing so much courage and loyalty to our or- 
ganization. 


As far as we, in Publix, are concerned, I want you 
to convey to Joe Rucker and the other members of 
the Byrd party the message that the picture which 
they are going to bring back will not only be ex- 
hibited in every representative theatre of Publix, 
but our managers will be instructed to get behind 
it with a campaign that will make it one of the 
greatest outstanding attractions ever released by 
Paramount or any other Company. 


Furthermore, in my official capacity, I propose to 
exert every influence possible on our partners and 
associates where.we do not have the direct booking 
control, so that this particular picture will receive 
the same treatment from them as we are going to 
accord it in our own theatres. 


Incidentally, your letter will be published in the 
next issue of PUBLIX OPINION, which reaches 
every manager and district manager on our cir- 
cuit. 


If there is anything more we can n do, don’t hesitate 
to call on me. 


With every good wish, I remain, 


Sincerely, 


SAM DEMBOW, Jr. 
Vice President 
Publix Theatres Corp. 


FROM ITS SA 
FORCE! — 


August 17, nt 
Mr. Sam Dembow, bre ; 
Times Square, 


-New York City. 


My dear Sam :— 


Joe Rucker’s gone. He said good-bye to the: 
and kiddies yesterday, and it was just as brave a ge 
bye as any hero ever experienced. That wif 
put up the greatest show of encouragement I e 
—no indication of even a single tear—confi 
over her ; confident that her Joe would 1 measure 
any other man that’s. going with Commander E 
You've got to hand it to that little woman, because 
bet in that home last night with those two kidé 
closely drawn to her, there must have been a differ 
scene, and one probably that even a Griffith could” 
produce. — 

A couple of Sundays ago we gave 5 Sets a fa 
picnic at Woodside and everyone from the Frisco ¢ 
was there. Everyone there was proud that Jo 
been selected for this job, because he’s got evel 
that the trip might require. He’s had great exper 
and Emanuel Cohen pointed him out at our Conve 
as the man of all his staff best suited for the trip. I 
got a sense of showmanship that tells us he w 
bring back just a picture, and on top of that he's ‘ 
guts. Wars, storms or accidents have never st oP] 
Joe so far. and we know he'll keep going. 2 


A trip like this is more than a change from ¢ 
to discomfort. There may be times when 108 i 
to get right in the harness with the dogs, f 
elements and storms. There may be times 
and the other fellows might have to face ee7 
hunger, darkness and fear; and a time when men f 
know men, and when the guts of no man can be ql 
tioned. The name of Joe Rucker may not be- 
blazoned in as bold type as others on this tri bu 
know no emergency will arise that will fin Jo w 
ing. a 

So that’s why this little sales ocifieiaanie got t 
pay Joe h e. It’s a great feeling to ; a fe 

and, look in his eye and to know that he’s real. 

much a selling o ization can do to show a 


_ efforts are appreciated, but we did one 


that occurred to us—and we 

man that carries a Paramount sé 
may be, that we would get for his 
than that enjoyed by any picture so 
would see it than ever viewed any 
might in our small way help com 
he would be called upon to make, — 


_ We just learned that Willard Siakarase and 
together. Vanderveer is the fellow that went ‘with 
North Pole. My alti og te 38m 
they'll get. You know rang be 
These boys are 
that will be in 
“CHANG” was pl 
nil a real ba! one, and | 
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Ise will be just that added) Tots see how many Publix|sign it! Today’s usher is to- 
cheer that rings in a man’s|men have the red blood and|morrow’s manager! A cheer 
ear when the last drop of |the sporting appreciation of | and a pledge from an obscure 
reserve energy is ebbing— what is being done. : employee today may mean a 
and the undertow of des-|. _:ne names of the writers of |lot a year from now in a 

ge tc letters to Mr. Dembow on this | promise fulfilled when Com- 
pair is sucking him COWN | subject will be forwarded to|mander Byrd and the Para- 
to oblivion as his finger-tips | the Byrd Expedition. Get up ; 
touch success. a “round-robin” letter in your 
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ANOTHER 
NEWSREEL 
SCOOP 


_Among the most tragic of any | 
pictures ever made are those that 
were exclusively received by Para-| 
mount News the other day of the | 
transfer of the survivors of No- 
bile 8 ill fated expedition from the| 
Russian rescue ship Krassin to! 
the Citta di Milano at Kings Bay 
Spitzbergen. They were made by | 
Bric Stoll of Paramount’s Berlin 
office, who, once he had shot the | 


event, came; 
Newspaper Sees frem the 
readers this eas: circle by | 
Associated steamer and air-| 
Pie aso dick | plane records 
pateh!. So of | time and man-| 
course they | aged to catch the! | 


want to see 
the film! 

Den’t cut up 
your news- 


Berengaria a half! 
hour before she! 
sailed from: 
France. | 


reel to save 

time or be- Emanvel! 
Cesena searte Cohen, editor of| | 
ain no em- P « : | 
oeecrat music” Sra can’ News 


to accompany 
it. ‘The pa- 
trons want it 


film scoop, the’ 
second that that, 


as it. If you newsreel has se-| 
”. —— cured on the res-! 

p * j 
some other eve of Nobil e,| 
“Short.” said: | 


“J have rarely 
seen anything so 
strikingly pathetic as these pic-| 
tures of the broken remnant of 
the gallant Nobile expedition be- 
ing brought into Kings Bay and 
safety by the Russian icebreaker 
Krassin. Only a few days before! 


these men were upon the ice floes, | } 


facing nearly certain death from 
Starvation and cold. Now they 
were about to be transferred once, 
more to 
Italia’s baseship the Citta di Mi-| 
Jano. The prospect of starting on! 
the journey south, back to Italy, | 
their sunny homeland and some) 
measure of forgetfulness, brought | 
Something more poignant than | 
even happiness to their faces. | 

“Among the men shown coming | 
over the side of the Italian base-| 


ship was Captain Alberto Mariano, | 


the gallant pilot of the Italia. He 
eame lashed to a stretcher. One 
lee had been amputated on board | 
the Krassin during the run to | 
Kings Bay. But he came alive and | 
was able to wave feebly to Stoll as 
he went by. 

“Others amon gthe rescued were | 
barely recognizable, their faces} 
haggard by the strain of the past | 


oS 
month, their bodies pinched and} 
shrunken by hunger and frost bite. | 
Among these were Captain Filippo | 
Zappi, survivor of the now famous | 
walking party .on which Dr. Finn} 
Malmgren died. Also to be dis- | 
tinguished is Natale Ceccioni, mo-| 
tor chief of the dirigible, whose | 
lee was broken in the erash. Stoll | 
did a good job; he secured pic-| 
tures of all the survivors, as well | 
as of their rescuers and the crew 
of the Russian plane from the 
Krassin which located the strand- 
éd crew of the Italia from the air, | 
only to be in turn marooned when | 
their plane crashed. 

“Another excellent 
work was accomplished by Stoll 
when he managed to get these pic- 
tures to New York ahead of the | 
best cameramen in Europe. He| 
got across to Spitzbergen in the | 
first place, in spite of an embargo 
that had been laid down against 
news and cameramen a few weeks | 
ago. Permission was finally se- 


piece of} 


cured for his passage by Arthur | 


Wannag, Latvian Consul-General 
at Oslo who has been taking care 
of the Norwegian end of our 
Spitzbergen campaign and who 
has been able to accomplish 80 
much for our different men. 
“Once Stoll had his pictures, a 
dog sled dash across one of the 
peninsulars of Spitzbergen enabled 
him to cut off a steamer already 
on its way from Spitzbergen to 
Norway. By the time he reached 
Svolvaer he found that Wannag 
had made his usual carefully plan- 


in describing the! | 
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BOSTON “MET” STAFF LIFE SAVERS UNIT! 


Assistant Manager McSweeny 
ger McSweeny and Manager Jack McCurdy promote staff recreation by organizing Red C 
Life Saving Unit in theatre staff. : ee ae 


the wrecked dirigible|’— 


ned preparations. By plane, rail, 
’”and plane he came through to 
France in time to catch the Beren- 
garia and so maintain Paramount's 
hundred per cent record on the 
pictures of the Nobile expedition.” 


RADIO EDITOR’S WANT IT! 


Write to Arch Reeve at Paramount Hollywood Studio. Tie up the 


MICROPHONE RANKS WIT 
h dialogue and 
10ne as essentia 
ice-president of Par. 
surrounded himself 
J in stage and screen. 

Clive ‘Brook, Esther Ralston, E 


synch ronized wit 


makes the micropk 
Jesse L. Lasky, first V 
microphone, has 
talent experiencec 
ard Dix, Clara Bow, 
Daniels, Wallace Beery, 
Nancy Carroll, Ad 


story to your theatre. 


olphe Men 


H CAMERA IN IMPORTA 
sound effects are all t 
l-as the motion picture camera. 


amount, shown in center of 
exclusively 
Shown with Lasky are Rich- 
mil Jannings, Bebe 


George Bancroft, Charles “Buddy” Rogers, 


almost 


jou and Florence Vidor. 


{CK. Pictures 
rage, which 


This is what was meant 
by Mr. Harry Marx, in his 


letter published in the 
last issue of ‘‘Publix 
Opinion.” 


The right kind of phy- 
sical and mental relaxa- 
tion and recreation will 
do a great deal towards 
giving you-the viewpoints 
that help make success. 


MR KATZ GIVES 
WARNING ON 
POLITICS 


With a presidential election 
looming close upon the horizon, 
and its accompanying  contro- 
versies and rumblings of political 
thunder, Mr. Sam Katz, President 
of Publix Theatres Corporation 
makes a few pertinent remarks 
which might be well for showmen 
to keep in mind. 


“Everyone has the right, of 
eourse, to his own opinion. How- 
ever, in an organization like ours, 
which so closely contacts the pub- 
lic, it behooves everyone to make 
certain that the opinion he voices 
‘is readily understoed entirely as 
his own, and not of the organiza- 
tion he is identified with. 


“Show business is more or less 
susceptible to the whims of poli- 
tics and the attacks of zealots of 
every nature. Therefore utmost 
caution should be observed in 
making public utterances, not on- 
ly on the subject of politics, but 
also other issues of a possible con- 
troversial nature. I do not be- 
lieve any person can speak for the 
industry on any topic outside of 
the industry. Any opinions, there- 
fore that are uttered on topics 


unrelated to the business, are per- 
sonal opinions only.’’ 

The current issue of ‘Variety’ 
contains an editorial on the presi- 
dential election, which projects a 
‘meaty thought for showmen: 


“It is inadvisable for any show- 
man, whether chain operator or 
local, to express himself on poli- 
tics. His attitude will be accept- 
ed as that of his organization. 
‘The theatre man who adopts a 
political stand exposes himself and 
his organization to too many pos- 
sibilities.”’ 


Another Memb 
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Anether new member for 
the Whopee club. 

Here’s Barney Burch, 
owner of the Omaha West- 
ern league baseball club, 
with Paul Spor of the Rivi- 
era theater, and the Whoo- 
pee club members who were 
Barney’s guests at the Crick- 
et-Amarillo ball game Mon- 
day. Although Burch is a 
little over the grade-school 
age imit of the Rivieral mas- 
ter of ceermonies’ club, he 
was made an honorary 
Whoopee member in recog- 
nition of his hospitality. 


START A CLUB 
LIKE THIS FOR 
YOUR THEATRE! 


er for Whoopee Club | 


It Gets Coin! a) 


PST CCS A ae ee aero p maT MEE CPF 
o’clock W.O.R. broadeasts an hour 


NEWSREEL IS 
BROADCAST 
BY RADIO 


A tie-up has been *completed 
between Paramount News and Ra- 
dio Station W.O.R. of L. Bam- 
berger and Co., in Newark, New 
Jersey, whereby Paramount News 
has been broadcast over his pow- 
erful station each Saturday night, 
commencing August 18th. 

The arrangement was brought 
about by Cliff Lewis, assistant to 
Russell Holman, our advertisting 
manager, and Mr. Leonard BE. L. 
Cox, program director of the ra- 
dio station. The novel manner in 
which the Paramount News is 
proadcast will make it a vital por- 
tion of one of the most entertain- 
ing radio programs. 

Bach Saturday evening at nine 


of delightful entertainment called 
the Playhouse Hour. It is a com- 
plete vaudeville show including 
the news reel and 4 film comedy. 
The program contains 18 acts of 
the most famous radio, vaudeville 
and legitimate performers. There 
is an orchestra of 17 pieces which 
accompanies the artists. The va- 
rious events contained in the news 
reel are announced; 4 detailed 
description being given of each 
event, after which the orchestra 
plays the music which has been 
properly cued for the news reel. 

Paramount News including its 
slogan “The Eyes of The World” 
will be announced. as the news 
reel. A continuity of the Satur- 
day issue of Paramount News is 
forwarded to W.O.R. and each of 
the events is announced just: as 
they appear in print on the conti- 
unity sheet. 
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THEATRE IS 
COMMUNITY 
ASSET 


_ In speaking of the developments 
of modern motion picture theatres 
in the United States as exemplified 
in the new Publix theatre, The 
Capitol, which will open in Cedar 
Rapids the later part of August, 
and other Publix theatres through- | 
out the country, Sam Katz, presi- 
dent of the Publix Theatre cor-} 
poration, says: 

“A properly conducted theatre 
is of the same importance to a 
community as a 
school or church. 
Such a theatre 
contributes to the 
general welfare) 
of the communi- | 
because} 
wholesome recre-| 
ation is essential 
to its well-being. | 

“It is the idea- 
lism that is put 
into the theatre} 
operation that} 
changes a_ busi- 
ness into an in- 
stitution. There | 
is a strange fas- 
cination about 
this business that 
keeps its serv- 
ants at high ten- 
sion and bub- 
bling over with enthusiasm for 
the new problems which are con- 
tinually confronting them. 

“The well operated theatre com- 
bines order, system, regularity, 
and cleanliness to the nth degree. | 
The atmosphere of such theatres 
is apparent the moment the pa- 
tron enters the lobby. Instinctive- 
ly he removes his hat, subcon- 
sciously influenced by the sur-| 
roundings and evident hospitality. | 
The foyer and aisles are carpeted | 
—the seats are noiseless—doors | 
do not speak or slam—the sanita- 
tion and accommodation for the} 
public reveal thought and super-| 
vision. | 

“Nothing is left to chance in the} 
well conducted theatre. Every | 
member of the staff knows his or} 
her job, and does it willingly—and 
with a smile. The executive abil- 
ity required in theatre operation 
is no different from that which is 
required by any other business in-| 
stitution. The most important re-| 
quisite in management is organi-/} 
zation ability. Effective organiza- | 
tion is only possible through the} 
eareful selection of each employe. | 

“The same principles apply in|} 
the handling of a lafge theatre| 
that apply. in dealing with a small 
one. In fact, the real success of} 
large theatre’ operation depends on | 
giving to them the personality that | 
is possible in a smaller theatre | 
where there are few employes to} 
contend with. It is the personal} 
touch that gives a theatre atmos-| 
phere—that indefinable something 
that reflects the personality of the 
man who runs it. The degree of 
imagination possessed by the man- 
ager is what makes one theatre 
stand out from another. 

“The progressive manager will 
constantly study what his audi- 
ence likes or dislikes, and he will 
plan to keep giving a better show. 
He will always keep faith with his 
public, and try to deliver a little 
more than advertised. 


“The motion picture theatre is| 
setting a pace for every type of| 
entertainment. This is a respon-| 
sibility as well as an advantage. | 
It is up to the men who are en- 
trusted with the operation of the 
theatres throughout the country 
to prove worthy of their steward- 
ship by keeping up this pace, so 
as to warrant the continued sup- 
port of the people. Men of vi- 
sion” in the industry know that 
we must keep step with the most 
advanced ideas of management. 
The success of any institution lies 
in its ability to render service. 

“The tendency of the motion 
picture theatre is upwards—and it 
must be continued so by constant- 
ly striving for better methods in 
theatre operation. The fellow 
who is content to plod along in his 
little rut stands a chance of be- 
coming a ‘has-been’.’’ 


en NN 


Nate Fruden- 
feld, a good 
press agent, 
who hecame 
manager of ty, 
the “Capitol” 3 
at Des Moines, 
planted this 
story. It’s a 
peach — and 
the effect will 
last many 
j years! You 
should re- 
write it to fit 
your theatre 
and get it 
printed! DO 
IT NOW AND 
YOU WON'T 
FORGET TO! 


a 
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McGrath of ‘“‘Loew’s Penn” 


Publix unil shows in Loew's Pittsburgh Theatre get money at box office because they're well sold to the public like t. 
and study these stunts! They're good on any unit! They MAKE news! Notice the photos of Nathamel Finst 
some institutional thoughts? eh 
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Keith Gives Tower to 
B. & K.—Still Booking 


Keith’s has released the Tower 
Theatre, in Chicago, which they | 
were operating on a deal with 
Balaban & Katz and Lubliner & 
Trinz. Henceforth the house will 
be operated by B&K and booked 
by the Keith office. 

This is the second house within 
two weeks that Keith’s has let go 
back to B&K. The first house was 
the Riviera. 
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Healy and Baker 
Go To Chicago 


Ted Healy has been booked for 
the Publix-Balaban & Katz thea- 
tre in Chicago with eight people 
at $4,500, following closing of “A 
Night in Spain.’’ 

Phil Baker has been booked for 
two weeks in the same houses at 
$3,000. 
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FAY-STANWYCK 
WEDDING 


Frank Fay, $1, and Barbara |for the Photoplay Guid 
Stanwyck, 20, were married Sun-/|lar entertainment films, 
day in St. Louis. Miss Stanwyck risk and recommen 
is the feminine star of ‘Bur- Critique Committee tor 
lesque” and Mr. Fay is Stage eallpprge wh 
Band Leader at the Skouras-Pub- 
lix Missouri, i | 


“The Patriot” bas been sele 
a 


ontinued from Page 1) 
ractical application of the 
les of lighting and effect 
K with floods, strips, spots 
and stereopticons and sciopticons, 
opaque projectors, etc., gave the 
men an opportunity to use home 

d maskings, to apply the gela- 
_ tine color combination principles, 
etc. We collected gratis a num- 
ber of decorative glass designs, 
which, when combined with the 
color wheel, give many effects 
with which the men are now 
familiar. All the sciopticon ef- 
fects were viewed at the Kleig 
plant. The men are familiar with 
the various dise sizes and the 
speeds of the different effects. 
This information will permit in- 
terchanging without expense for 
new frame. 

Shadow Effects 

3. Shadow and silhouette ef- 
fects are now being explained 
with actual demonstrations on 
our own stage. 
ee 4. Practical instruction was 
» given in the use of the different 
adhesives such as poster gum, 
animal glue, vegetable glue, 
_ mounting paste, etc. These mate- 
_ Trials are used not only for sizing, 

but for lobby pasting and bill- 
board pasting. Many practical 
economies were explained, and 
- Many tricks of the trade such as 
- the use of formaldehyde to give 
permanence, the use of calcium 
_ chloride for told weather work, 
- non-warping mixtures, ete. 
5. The course In paints cover- 
| ed the regular principles of color, 
color harmony, color contrast, 
_ etc., the oil paints, and the water 
_ paints, the treatment of surfaces 
_ before paints are applied, the. 
novelty paints such as bronzes, 
malts, fitters, ete. This instruc- 
ion ties in with scenic work and 
ets a foundation for poster work 
hich will follow in the Adver- 
ising course. It is evident that 
money will be saved, and better 
sults secured by managers who 


hat they were discussed. 
en are actually using brushes 
nd paints themselves. here in 
raining, and even if their,own 
nds will not be required later, 
believe that many of the prin- 
ples they haye picked up can 
be passed on to men working at 
the theatres under their direc- 


n. 
6. On August 16th, the men 
left for New Haven in time to 
itch the final De Luxe perform- 
ce and to see the outgoing 
how ‘struck and baggaged.” 
They stayed up the entire night 
hile the new show was hung, 
id then caught each. show, 
aking note of the changes the 
' producers made. From _ these 
1anges they learned much that 
could not have been picked up 
stk We found time to 
ad a few hours with the man- 
r of the Olympia Theatre who 
Swered questions that had 
been prepared concerning his 
operation to give the men a pic- 
re of another type of opera- 
n. Between shows in the after- 
noon, we hurried to Professor 
Baker’s School of the theatre at 
4arvard, to spend an hour there. 
The purpose of this visit was to 
iow the men that the work- 
ps at Harvard and the work 
ne there follows along the 
es with which they are famil- 
It did them good to see that 
*e was no lighting effect or 
scenic trick with which they 
d not already come in contact. 
_ Review Shows 
We are continuing the prac- 
tice of having the men review 
itire De Luxe shows at local 
tres just as they would if 
ey were the manager of the 
articular house where the show 


umination—mis-frames— 
ged film—ete., (understand- 


‘voices for orchestral productions 


Ing projection as they do, the 
men can not only spot the. defect 
but trace it back to the possible 
causes),—and for sound projec- 
tion such defects as 
change-over — faulty. aperture 
masking — improper fader set- 
tings — incidental fader manip- 
ulation—ground noises—needle 
noise—lack of synchronization— 
faulty introduction by organ, 
etc.,— and as far as rigging de- 
fects are concerned, such things 
as slow curtains, jerky curtains, 
fouling, shaky hanging pieces, 
back-stage noises, ete., as far as 
the organ is concerned such de- 


fects as evident improvising— | 


poor coordination of organ and 
orchestra—-silence during trailer 
—Poor timing for slide changes 
~—bosture and attitude of organ- 
ist, ete-—as far as orchestra— 
out of tune—no uniformity of 
violin bowing—bad timing for 
newsreel, etc.—as far as stage 
lighting is concerned defects of 
spot light work—flood lighting 
—— Scrim work — glare lights — 
broken gelatines—color combina- 
tions, ete. as far as the stage 
performers are concerned such 
defects as faulty line work— 


tempo with orchestra—poor dic- 


tion—in-attention of bad mem- 
bers — unnecessary encores — 
“selling the acts’’—instruments 
out of tune—accompaniment:-too 
loud—ete. Constant practice in 
spotting defects had made the 
men keen tq notice what other- 
wise might have passed unob- 
served As far as unit shows are 
concerned, the men have been 
taught to understand that they 
are not producers and that their 
main work is to see that the 
show goes on as it was planned 
by the producer rather than to 
attempt to improve the execution 
of the idea that was in the pro- 
ducer’s mind. 


8. In connection with the 
above comment, the men have 
had the.advantage of having Mr. 
Partington explain the publix 
unit show policy in a way which 
“sold’? the men on its advan- 
tages. Incidentally, the men 
were required to draw up a list 
of reasons why the Publix unit 
show is superior to the conven- 
tional vaudeville program. Be- 
ing forced to work out advan- 
tages themselves, their apprecia- 
tion of the advantages was thus 
stronger than it would have been 
if the list of advantages was. 
handed to them complete. 


9. Attendance at screenings of 
Vitaphone ‘‘shorts’ ’is continued 
so that by the time the men con- 
clude their training, they will be 
up to date with practically all the 
“short subjects” released. 


Band Shows 


10. Training in the conceiving 
and execution of band shows for 
smaller theatres is moving along 
nicely with the men selecting 
titles, settings, ~ introductions, 
routines, entrances and finales. 
The men are required to diagram 
their settings and to estimate 
the cost. Some of the men show 
exceptional promise in their 
work. 


11. Mr. Boris Mooros is now 
helping considerably in practical 
instruction in music. He started 
with the elements with which all 
but ‘one man were familiar. Then 
he took up the different voice 
registers, the different instru- 
ment registers, size 6f orches- 
tras, combinations of instru- 
ments. The men attend the 
Tuesday evening try-outs so that 
Mr. Morros can explain why cer- 
tain voices are bought, the fair 
price, stage possibilities of each 
voice, etc. This latter is a train- 
ing which men could never re- 
ceive in the field. The results 
will be helpful for those men 
who wiil be required to select. 


or for spot acts. 

In ten days we shall start the 
Advertising course. 

The men are holding up splen- 
didly and because of their matur- 
ity and experience, we can travel 
at a faster speed than was form- 
erly possible, without any of the 
individuals folding up under the 
strain. 

Will you kindly let me know 
when the sound projection equip- 
ment will be available on the 
New York Theatre roof? This 
is very important because our 
days are numbered and it would 


faulty ! 


‘MR. DEMBOW 
URGES TRADE 
OF ALL IDEAS 


(Continued from Page 1) 
are valuable assets to each the- 


directions, if they are self-sup- 


build organizational morale. 
All of them have the effect of 


VVC; 


knitting closely together the 
ideas, ideals, efforts, and hopes 
of every individual, which 
properly directed, creates a per- 
fectly functioning organization 
of friends for the benefit of in- 
dividual as well as the theatre 
and Publix as a whole.” 


be a pity not to avail ourselves 
of the training possibilities of 
this installation. 
I realize that the above is only 
a sketchy outline, and is not all 
inclusive. 
JOHN F. BARRY. 
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two-column composite mat. 


tributed to exchanges. 
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atre and to Publix, in several! 
opened. Mgr. Geo. M. Watson real- 
porting or slightly profitmak-| ‘ 4 
ing. The profit-making ones! stiff opposition so he set about to 


1928. 


Trick Tack Card 
Got Attention 


Ramon Novarro’s latest film 
“Forbidden Hours” was sched- 
uled to open at the Garden Thea- 
tre in Davenport, Ta., the samie 


ized that this fair would give him 


overcome it. 


A fair naturally attracts crowds 
from surrounding communities 


rules and regulations. Watson 
assumed the role of a good sa~ 
maritan and tried to wise up the 


farmers with 200 tack cards read- 
ing: 


the showing of | 
FORBIDDEN HOURS 
starring 
Ramon Novarro 
at the 
Garden Theatre 


day the Mississippi Valley Fair’ 


| the ‘booth. 


who are ignorant about parking |. 
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WATCHERS SPOT 
 “DEAD-SPOTS” 
| FOR TALKIES 


Theatres not originally con- 
, Structed with sound pictures in 
_view have developed dead spots, 
) Says “Variety.” In some of the 
| Wired Publix “A” theatres there 
,are six to 12 plug holes for hand 
| phones connecting the speaker to 
House and assistant 
‘Managers stroll around listening 
to the amplification and phone the 
booth for more or less power. 

In one case the loge section has 
developed a particularly poor van- 
tage point while the manner in 
which the house is “dressed” can 
make a difference to the amplifica- 
tion. That is, if one side fills up 
and the other side of the orchestra 
floor. is empty, adjustments have 
to be made. The reverse of that 
situation is equally true as well 
when the house is evenly tenanted. 
It is presumed that the head ush- 


ers on the various floors try to 
keep the attendance as proportion- 


ately located as possible. 


HEAR 


WHAT —-YOU-SEE—YOU HEAR .~ 


a Paramount SOUND Picture 


Snipes for Posters as Described Below 
Here’s further evidence of it. 
- Right with the first of its SOUND pictures, Paramount went after the selling angle with 
As a result we find the Ad Sales Department ready to offer exhibitors a com- 
plete service on SOUND consisting of a seven-column composite mat of 19 individual mats 


These are to be “slugged” into a 


sold. Mat sizes take care of ads from single column width to full-page. 
Poster “snipes” in yellow and black for 1-, 3-, 6- and 24-sheets are another SOUND 
item. They make any poster a SOUND poster. 
Paramount-Christie Comedies in SOUND are also taken care of by a 
By including these mats in their feature ad- 
vertising exhibitors sell their WHOLE SHOW IN SOUND. 
A special SOUND PRESS SHEET of about 12, pages will soon be dis- 
This will contain plenty of ads, stories, etc., that 


an exhibitor can use on’ any SOUND picture and also on the general 
publicization of his SOUND program. Every salesman should carry one 
of these press sheets with him, especially to help the account that is just 
about ready to start featuring SOUND. 


and many others. 
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Theatre Bldg., New York. They are is 


Bee | 


j 
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i d i lly good and catchy, are becoming 
ong tie-ups, provided of course that the music is rea 
SP duauele Bone important with the advent of sound pittures, and even with the use of 
the non-synchronous machines. a 
Here we have a new one for “The First Kiss 
latter composed the music, and you know i 
has to his eredit such hits as ‘‘Margie,”’ “Ag 
“The First Kiss’ is being pu 


These are available to exhibitors at cost. 


NBEAMS 


by Al Dubin and J. Russell Robinson. The 
t must be good when recollecting that Robinson 
eravatin’ Papa,’ ‘‘Blue Eyed Sally,” “Mary Lou” 
" plished by Waterson, Berlin and Snyder, Strand 
suing a 16-piece concert arrangement. 

Karl Hajos, writer of ‘‘Sunbeams’’ (Shapiro, Bernstein & Co., Publishers) is the Para- 
mount-Publix Musie Dept. composer who arranged the score for 


“The Loves of an Actress.” 
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Selling Sound to the Public 
a Paramount Quatiy SOUND Picture 
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ds in which SOUND is to be 


Important 
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J MBIRN BRENNAN 
+ KARL HAJOS 


/POLA NEGRIS| 


Paramount Puclure | 
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Find That Proper ( 
CPUBLI 


. . oO: ! AY Theatres Op 
Basic Operating Cost NG (el 


Publix Theatres Corporation, Paramount Building, New York, Week of September 8th, 1928. 


“QNCE THE PROPER BASIC OPERATING COST IS ASCERTAINED, AND FIRMLY HE 
INDIVIDUAL PROGRESS WILL BE RAPID AND CERTAIN!” 


SAM KATZ, —President, Publix Theatres 


MUSIC NOT} 


Official Bulletins from the Publix-Paramount Musi 
NatHanteL W, Finston, General Music Directo 
Borts Morros, Associate General Musical D 


*“Met’’ Ushers! 
In Boston Halt 


Stage-Fire 


———— 


“Leave no stone unturned to give Publix the 
high standing it holds in the world of theatres.” 


Publix S Opinion 
Published by and for the Press Representatives and Managers of 
‘PUBLIX THEATRES CORPORATION 
SAM KATZ, President 


A.M. Borsrorp, Dr. Advertising Benjy. H. SERKOWICH, Editor 
Contents Strictly Confidential. 


A letter of commendation from 
David C. Chatkin, District Man- 
ager of the Eastern DeLuxe Divis- 
ion, commending the staff of the ; etme a Ti, tan ita 
Boston ‘‘Metropolitan” theatre, for Lou Forbes—formerly stage band leader at the Den 
distinguished conduct on August | and also at the Palace Theare, Dallas, will open at the R 
3, when the theatre caught fire | tre, Omaha, in place of Spohr, August 31st. ok hed er 
backstage, shortly after midnight. ; : SS a 
When the fire was discovered, the Ray Teal—returns as stage band leader to the Howard TI 
ushers were having a service-staff | Atlanta, opening on September. 3rd. : arash 


Copy This! Post This On Your Balletin 
meeting. The blaze destroyed the 


Board! 
entire scénic investiture for ‘‘Bit- 


The following “talk” by Chester : Stoddard, until tersweet Blues,” but Producer 


recently assistant manager at the Paramount, New York, pyacowt vigganeste Po niswed pein tae 
and now executive-assistant to Harry Marx, General | to continue the following day, and Stanley Anstett has been selected as 


Director of Theatre Management for Publix, was pub- is seeness betel viiomengenc ita Sagittal: Theatre, Comes Hapuee | a 
lished in “The Spotlight,” a bi-monthly mimeographed |New York. The following report} _. ©: H. Kleinert, former District Musical Advisor in the 


: Se : . ; of the fire, made by Mr. J. C. Me| 2¢t as District Musical Advisor for the Publix-Blank ci 
house publication neg by the service staff of the unde, won the commendation | Kleinert will attend at the opening of the new Capitol Thea 
“Rivoli” Theatre, New York. tréni thee Sotee tiles <5 Rapids. $ 


Paul Spohr—stage band leader at the ‘Riviera Theatr 
will open the new CapitoTheatre, at Cedar Rapids, Septem 


saa 


Eddie Stanley remains indefinitely as stage band lea¢ 
Palace Theatre, Dallas. ear oke, ; t 


ren Re eM 


Modo 


If theatre managers will post it where it can be read 
by the entire theatre personnel, .it will prove a valuable 
inspiration, Again, “Publix Opinion” is indebted to its 
inky contemporary: 


“QUO VADISe” 

You young man in the ranks of Publix who have perhaps 
just recently left the football and baseball fields of prep school 
or college to work in our business—How much of the savage 
effort, and energy of your football days is going mto your 
work? Do you get the same interest, joy, and satisfaction 

rom a job well done as from a game well won or lost, but 
hard fought? In other words, what part of your mental and 
physicial energies are going into your work? “ 

Did you know that the big business executive’s work does 
not end when his stenographer leaves at five o’clock, but that in 
order for him to keep pace with, and ahead of his competition, 
it is necessary for him to study after official hours, in 
order that he may be prepared with new ideas to successfully 
cope with changing conditions of business and expansion? 

How many of us first starting out in the business world are 
making each day a definite intelligent preparation for to- 
morrow? You! Mr. Usher, or You! Mr. Doorman, what do 
you think about? Are you crawling along the same old rut 
of the Yesterdays, or are you expanding in your position, 
with knowledge and ability, and desire to Do, to such a point 
that you are a recognized factor of value in your operation? 

No matter how intelligent or capable a man may be, neither: 
his intelligence nor his capabilities are of value to his business 
unless they are driven by the greatest driving. force in the 
world—ENTHUSIASM! and unless they are offered with 
the pledge of that priceless and undying quality—LOYALTY. 


Young men today, in the impatiente of Youth, tend to fret 
and chafe under the yoke of direction, supervision, and criticism, 
and are prone to become impatient under the seeming monotony 
of the apparent lack of scope of the small job, or the position 
once mastered and familiar. Those men who do not think— 
quit—and chase the elusive rainbows and, hoping always to land 
something right off the bat, which will give a position of authority 
and comfortable income. The day of the swashbuckling gentle- 
man of fortune is past. Business executives who finally gain the 
rainbow’s end and find their pot of gold, are those who plod 
along the long hard road of experience; they are oftentimes 
bruised and discouraged by the stones in that pathway, which 
are the obstacles and problems hich, once surmounted, mean 
greater knowledge with which to combat future obstacles, but 
driven by ambition and the desire to achieve, there can be and 
is no deviation to flowery pleasant paths of least resistance and 
dreams without realization. For there lies weakness, and the 
business world recognizes only the strong. 

Take stock of yourself—where are you going+—why?-—and 
what are you going to do to gain your objective?7—-Most im- 
portant of all—Buck up! Because the man next to you is forging 
ahead doesn’t mean that you haven’t a chance. It simply means 
that by his study and application, backed by the driving power 
of his enthusiasm, plus a loyal, appreciative understanding of 
his job has made him a valuable asset to his organization. 

Forget the man who is driving ahead—What are you going 
to do about it? Quit cold?—-Or whip that restlessness and im- 
patience or lethargy within yourself and tie it to your job with a 
consistency and drive that will enable you to look back tomorrow, 
know, “I did a good job, now for today. Ill be ready for to- 
morrow and its possibilities, and a successful realization of 
achievement.” —CHESTER L. STODDARD. 


Ushers heard bell back stage and 
notified Mr. Sweeney. At the same 
time Mr. Rein was notified by the 
ushers. The ushers were instruct- 
ed to scatter throughout the thea- 
tre to obtain fire extinguishers, 
while Mr. McSweeney and Mr. Rein, 

' with the two chiefs proceeded back 
stage to investigate. 


They found the drops and cur- 


tains in flames. The fire at the} 


time of discovery was beneath the 
border lights; the entire setting 
(curtains, drops, etc.) beneath 
- these lights was in flames, run- 
ning from bottom to top and 
across. Mr. McSweeney utilized 
the high pressure stage hose; Mr. 
Joneck, Ass’t. Chief Usher, pene- 
trated the smoke and gas and 
rang our stage fire alarm box (this 
has been verified and proven by 
Fire Chief); Mr. Rein’s assistant, 
Sutton, utilized the high pressure 
hose on the O. P. side of the stage. 
The ushers realizing that the ex- 
tinguishers were of little use in 
combating such a large fire dis- 
carded them; and proceeded in a 
body to open the large stage door; 
succeeding just as those on the 
stage with the fire hoses were in 
danger of being overcome by 
smoke and gas. The Fire Dep't. 
was outside in Dilloway Street by 
the time the boys forced the door 
open. 

Two high pressure hoses were 
utilized by them. The work lights 
were put on by McSweeney, but 
proved of no use because of the im- 
penetrable smoke. 


McSweeney, under Fire Chief 
Kelly’s orders, lowered the cur- 
tains. and drops in order to re- 
move the remnants of the fire 
which was still burning. All this 
time the ushers were assisting the 
firemen in a very well organized 
manner; resulting in the Fire Chief 
commending them highly -for their 
self control and courage. One of 
the ushers also ran the switch- 
board during the fire. 

The fire was not of a smoulder- 
ing nature at the start, but ap- 


peared to be the result of a pos-. 


sible combustion. 

The names of the ushers were 
as follows: Smith, Chief Usher: Jo- 
neck, Ass’t Chief Usher; Moffitt, 
Balcony Cap’t; MacKinnon, Tam- 
kin, Flanders, MacIintire, McDevitt, 
Doorman, Montague, Ducey, Door- 
man. 


No Patent On | 
This Coin Getter 


Manager W. H. Hemphill told 
the concessionaire at the ball park 
he would donate a few passes if 
he would imprint ‘Warming Up,” 
the current attraction at thé Pub- 
lix Rialto, Macon, Ga., on his 
paper bags. ; 

Passes were placed in some of 
the bags and the boys selling the 
popeorn and peanuts yelled, ‘‘Buy 
peanuts and popeorn and get a 
pass to see Richard Dix in WARM- 
ING UP—Paramount’s first sound 
picture at the Rialto.” 50 passes 


were used in this manner. 


‘Ed. Cramer, former assistant to Kieinert and form 


DeLuxe houses. 


Joseph Klein, until recently, Guest Conductor at the P 
Theatre, is now with the synchronous department scoring 
and his place in the pit has been taken by Eddie Paul, 
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by the Department of Theatre Management, 
~ Harry Marx, General Director 


SRS S eae Sea Sa aS Sess Sosa Sees a esas esSasas see has SES SSSSSSSSESSS SSS SEES 


For your information I am repeating herewith the subst 
communication addressed to Mr. Ludwig, by Mr. Jenkins of t 
| organization, a 


“Effective August 13th, Mr. Frank D. Adams was appots 7 
Manager for Brunswick, Ga., on account of the resignatior 
| Geo. B. Elton. = 


“Effective immediately Mr. Harold Cook, manager of the: 
Theatre, Macon, Ga., reports direct to Atlanta rather than to. 
Short, Manager of the Ritz Theatre, Macon, Ga.’* os 

I am advised that Mr. Lee Reese, assistant to Mr. Tunstill at. 
kasha, died on the evening of August 20th. Mr. Schneider wire! 
Tunstill expressing the sympathies of Mr. Katz and our Ho 
organization. ‘ ane 


I have advice from Mr. Fitzgibbons that the Central Sq 
tre, Cambridge, Mass., opened on Thursday, August 23rd 
split week policy, the program consisting of the followi) 
Vitaphone feature, 3 Vitaphone acts, Fox Movietone News—o 
half of the week, Talking and interpolated pictures will be 
Non-synchronous scores will be used on silent pictures, ‘pel 


A great deal of mail being meant for the Manager of 
Theatre, Dallas, Texas, is still being addressed to Mr. Maso 
no longer in our service. In the future please address m 
mail to Mr. Ernest Morrison, line ae 

Please be advised that Mr. J. Goldberg replaced M 
sie of the Central Square Theatre, Cambridge, effe 


Effective since Aug. 18th, admission prices at the Stadi 
Voonsocket are as follows—Matinees—children 10c, ad 
Evenings—children 10c, adults 35e—evening prices in 
Sunday and Holidays. Ue 

This is to confirm the dseignment of Mr. Roy Helms to t 
Theatre, Greenyille, which will be reopened Ase 20th, 

Mr. John Hannon has been transferred from, the 
to the Strand, at the same time retaining the man 
Majestic also. =| va ‘Ser 


operati 
August 


